


A PLACETO CALL
YOUR OWN

As the largest retail development in
southeast Washington, D.C., Skyland
Town Center offers retailers the
opportunity to expand by providing
much-needed services and amenities
to the community. Named Washington
Business Journal’s 2023 Deal of the Year,
Skyland Town Center offers untapped
market opportunity for anchors,
full-service restaurants, quick-service
restaurants, soft goods apparel and

service retailers.

Skyland Town Center offers 263 residential units along 134,289
SF of first-floor retail. This vibrant, town-square setting combines
living, shopping, and gathering into one place. Skyland Town Center

offers new apartments, pedestrian-friendly streetscapes, outdoor gathering

spaces, and retail stores with all the services and amenities residents of Washington, D.C., Maryland

and Virginia need to thrive. Upcoming plans include the addition of 126 townhomes and a 75-unit
senior living facility. Skyland Town Center has been designed to offer a unique shopping experience

in an extremely dense, yet underserved urban market.
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DEMOGRAPHICS  EXPENDITURES

£ POPULATION i ﬁ APPAREL
- 1Mile  2Miles 3 Miles 0.5mi - $7.73M

38,929 108,678 272,090

@ AVERAGE HOUSEHOLD INCOME ﬁ ENTERTAINMENT
1 Mile 2 Miles 3 Miles 0.5mi - $12.1M
$71,110 $79,356  $98,529

' DAYTIME POPULATION D DINING AND DRINKS

1 Mile 2 Miles 3 Miles 1 0.5mi - $32.8M
16,737 49,098 129,184
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GROW YOUR BUSINESS IN D.C.

SKYLAND TOWN CENTER OFFERS RETAILERS UNPARALLELED
OPPORTUNITIES TO START, GROW, RELOCATE OR EXPAND.




N A o P E N > A prominent D.C. location
> The largest retail development in southeast

AT SKYLAND TOWN CENTER Washington, D.C.

An untapped market with high demand

A small investment with potential for big ROI

Maximum brand exposure
CVS/pharmacy  ( PNCBANK

New commercial space

The first Starbucks drive-thru in D.C.
% SKYLAND NAILS > The first Lidl grocery store in D.C.

&pizza

AND SPA

N
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AT SKYLAND TOWN CENTER

Rems  MAAL

LATIN STREET FOOD

Trrerc  tropical CAFE meze h

SMOOTHIE

SEEKING SERVICES

Fitness & Health | Full Service
Sit-Down Dining | Quick Service | Casual Dining




COMING SOON
TO SKYLAND
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11 A PLACETO CALL
IT! W‘I:,!I!l;milb YOUROWN.

BILL DICKINSON | 703.310.6983 | bdickinson@rappaportco.com
KYLE GAMBER | 571.382.1216 | kgamber@rappaportco.com
THOMAS BOLEN Ill | 571.382.1291 | tbolen@rappaportco.com

www.rappaportco.com
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