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Redefmmg Downtown Falls Church

Developers, retailers and consumers are flocking to the City of Falls Church, a
Washington, D.C. suburb growing quickly due to its strong residential fabric and

high median incomes. Broad and Washington is a mixed-use project that will redefine
this pocket of Downtown Falls Church as the accelerated destination for Arts and
Entertainment. Located at a bustling intersection, Broad and Washington offers retailers
and restaurants a spot at the front of the stage. The project is adjacent to the renowned
State Theatre and will also be home to the highly acclaimed performing and visual arts
of the Creative Cauldron. Broad and Washington has a sophisticated urban crowd with
an appetite for a night on the town, a break for lunch and a place to unwind. Capture this

audience at Broad and Washington.

DEMOGRAPHICS 1 Mile 3 Miles . 5 Miles
POPULATION 23,337 167,195 502,257
HOUSEHOLD INCOME $185,627 $189,180  $167,725

DAYTIME POPULATION 22,204 122,179 480,713, .
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SITE FACTS

The corner of Washington Street features a substantial
outdoor patio and rooftop dining opportunity to provide
consumers a special dining experience in a market hungry for
an upscale casual restaurant. With a prime location at the
intersection of Route 7 and Route 29 (1.4 million vehicles per
month), proximity to East Falls Church metro, on-site parking
and walkable downtown, retailers will be accessible to a vast

population of nearly 500,000 within 5 miles.

1 339 highly amentized luxury multi-family residential units

I Tree lined, walkable promenade with easy access to 105
dedicated, at grade retail parking spaces with additional

spaces available below grade

I Ideal location for an upscale casual restaurant, specialty

grocery store, bakery and soft goods retailer

I In 2022, Forbes ranked Falls Church, VA the second richest

county in America

I Recent Falls Church redevelopments include Whole Foods,
Target, Aldi and Harris Teeter, proving the area is
experiencing a renaissanceAgnatur mos et opta veniminum
solut ea veliqui doluptatur am doluptiur, sitatur as min poreium
est aliqui incti cus iniendempos net et que consecum nonserumgque

deri aligentorem is sunte simi, corestissit eossit lacimagnimi,
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STACKING PLAN

Parking Breakdown
51 Retail Spaces

25 Theatre Spaces

210 Grocery Spaces

64 Public Spaces

334 Residential Spaces

684 Total Spaces
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SAFEWAY
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NEIGHBORHOOD

A Place Beloved by its Residents
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THE CONSUMER

Development has accelerated in the past five years to provide the
retail offerings that complement the lifestyle of this affluent
demographic. This educated and active consumer is constantly on
the go between going to work and after work activity. Broad and
Washington offers a new venue for these connected consumers to

touch down and meet up with friends in the community.

URBAN CHIC SOCIOECONOMIC TRAITS®

I Staying up to date on entertainment, technology and trends

is valued by these well-connected and very active consumers

I These residents spend most of their budget on food,

entertainment, education and health care services

I Majority of the employed residents in this segment work in

management positions

I The families in this market value being connected in

their community

I More than 70% have a Bachelor's degree or higher

#2022 ESRI Tapestry Report



JOIN THE NEIGHBORHOOD

The city produces a full calendar of annual events that attract
thousands including downtown blues festivals, weekly farmers
market and parades. The Falls Church community has the

strength and vibrancy to sustain new restaurants and services.

Continuous Draw

DAYTIME 72 EVENING

Prime Location

RT.7 % RT.29

Onsite Audience

OFFICE 2 RESIDENTIAL

Desirable District

ARTS ﬂ ENTERTAINMENT

Extraordmary Opportumty




‘ RAPPAPORT 'IINSIGHT

CULTIVATING PLACES PROPERTY GROUP

Patrick O'Meara | pomeara@rappaportco.com | 571.382.1218
Zach Elcano | zelcano @rappaportco.com | 571.382.1228



